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EXECUTIVE SUMMARY 

 

History plays a defining role in the formation of our personal and democratic ideologies, and 

how we internalize, interpret, and use that history speaks volumes about who we are.  However, 

like the study of geography, the emphasis on the study of history has significantly waned.  In the 

face of aggressive STEM-focused curriculum, what is the role, or necessity, of teaching history 

and social studies?  The object of this report is to explore this question:  What is the public value 

of history and historic preservation in Ohio? We begin with an exploration of the public value of 

Ohioôs history, informed by four surveys, from four different perspectives:  

 

 Administrators of Ohioôs historic sites 

 Visitors to those sites 

 Ohioôs social studies teachers 

 The general public in and around Ohio 

 

Site Administrators It is estimated that Ohio boasts nearly 1,000 local history organizations, most 

of them very small with very few budgetary or human resources.  While the diversity of these 

sites appears to be well represented among the 96 administrators who replied to our survey, there 

are indications that larger organizations may be over-represented in comparison to the larger 

number of local sites which depend almost entirely on volunteers.   

 

In an online survey, we asked administrators how Ohio could help them attract more visitors and 

better encourage an appreciation of Ohioôs history. 

 Not surprisingly, many administrators (23%) suggested that more funding would be most 

valuable.  

 An even larger number of respondents, however (28%), would like to see Ohio do a 

better job of promoting its historic sites.   

 

Site Visitors We also asked site administrators to make a brief questionnaire available to visitors 

as they exited the site.  Many obliged, resulting in 246 responses from visitors, despite the fact 

that our study did not include the summer months during which most visits take place.   

 

The responses show overwhelmingly that the visitors who replied to our survey found their trips 

to historic sites to be very much worthwhile on multiple levels.   

 Nearly all found that the visit was an opportunity to engage in quality family time and 

called the visit a valuable learning experience (99%)   

 At the same time, the vast majority (96%) said their visit was entertaining  

 It also made them feel proud to be an American (97%) 

 

Social Studies Teachers Considering the essential role of teachers, who are often the first to 

introduce new generations to history and historical experiences, it was imperative to solicit 

Ohioôs teachersô views on Ohioôs history.  We received online responses from 574 social studies 

teachers, grades K-12.  We looked at the value they find in field trips, and also how Ohioôs 

history enriches classroom learning. 
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 The teachers unanimously say that field trips - especially those to local historic sites- not 

only enhance the studentsô learning experiences but also  

 Help make teachers more effective in the classroom and provide a frame of reference for 

the textbook material 

 Also, over 90% of the teachers said they turn to local archives and historic sites to obtain 

primary sources of information and documents to use in their lesson plans  

 The teachers also expressed interest for even deeper integration of Ohioôs history in their 

classrooms, including having an historian make a presentation at their school (77%) or 

being trained on both local history and the techniques of embedding local historic 

heritage in the curriculum (90%) 

 

Teachers repeatedly asserted that neither society nor the government puts enough value in 

teaching history in general.  One teacher observed that ñno one bled on the field or bravely stood 

up against tyranny because X=5; children grow into responsible citizens inspired by serious 

study of their history.ò  

 

Ohio residents In a random phone survey of residents of Ohio and neighboring counties, we 

explored how people define history.  We looked at the importance of history to them and how 

they prefer to experience history.  Then we considered the economic and political benefit of 

Ohioôs history and historic sites for the general public today. 

 

The results from more than 1,400 completed surveys show that the respondents conceive of 

history very broadly, including not only the big textbook topics they read about in high school 

like Ancient Rome (71%), but also more recent things that relate to their own personal daily 

lives, such as the Lucille Ball Show (94%) and their own childhood home (88%).  

 

In addition to asking our phone interviewees to define history, we also asked questions to assess 

how important Ohioôs history is to them.  Overall, Ohioans expressed an impressive appreciation 

for their stateôs history ï both at personal and collective levels: 

 86% say Ohioôs history and historic places are important to them   

 More than half (53%) of respondents say history is important to their career  

 76% say they think about the past when making important decisions  

 72% look to historic figures as role models   

 

Today few people doubt the importance and value of civil society in America.  We explore 

whether or not Ohioôs history serves as a resource that contributes to a healthy, active civil 

society here in the Midwest.  Based on responses to questions about their involvement in things 

like clubs, politics and daily neighborhood activities, we created several indexes which measure 

various levels of civic engagement.  These indexes were combined to create an overall Civic 

Participation Index, which was then correlated with responses indicating the value people place 

on history.  

 The result shows that Ohioans who say they value Ohioôs history on average score 23% 
higher on the Civic Participation Index. We can confidently say the differences in overall 

civic engagement levels between people who say history is important and those who say 

it is not important exist not only in our sample, but throughout all of Ohio. 
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Measuring an abstract concept like public value is no simple task.  With these four surveys we 

attempted to capture the multitude of benefits Ohioôs historic heritage offers to its citizens.  This 

includes not only economic benefits of employment and tourism, but also the civic enrichment of 

educated, engaged citizens.  We also found evidence of the worth of Ohioôs history on a personal 

level; these historic sites and museums give people a sense of pride, conjure fond memories, and 

offer a place for family time and special events.  Because these benefits are not easily 

quantifiable, their importance can easily be overlooked.   

 

Taken together, the four surveys show that these sites' public value is multifaceted.  Not 

only do they seem to generate employment and local business revenue, but also they are 

valuable to teachers and parents as sources of education and places to spend quality time 

with family.   They also are a source of pride for Ohioans and they are associated with civic 

participation.   In short, families, schools, businesses, employees and even our democracy 

itself all have a stake in these historic sites and museums. 

 

The report summarizes two economic opportunities: 1) the continued preservation, development, 

and promotion of our stateôs historic resources is an opportunity to stimulate Ohioôs heritage 

tourism industry , and 2) the recognition that historic preservation is a key element of sustainable 

growth is an opportunity for the historic preservation community to join with environmental 

community to take part in projects that provide a stimulus for job creation, environmental 

sustainability, and infrastructure repairs. 

 

Specific recommendations for policies and programs, informed by the research in this report, are 

provided.  These include 1) involving state and local history organizations in the planning and 

implementation of Governor Ted Stricklandôs educational reform proposal and 2) using two 

rapidly-approaching commemorations - the War of 1812 and The Civil War ï to promote an 

awareness of Ohioôs role in these events and the historic sites throughout the state where they 

took place.   

 

Finally, a series of vignettes ï each representing a unique approach to utilizing history in an 

effective, relevant manner ï are presented as examples of communities and programs that 

capitalize financially and culturally on the value of history.  These include six historic sites and 

how they benefit their communities, the several sites being considered for inclusion in the United 

Nations Educational, Scientific and Cultural Organization (UNESCO) World Heritage Listing 

and three statewide programs ï the Ohio Main Street Program, The Federal Historic 

Rehabilitation Tax Credit Program, and The Ohio Historic Preservation Tax Credit Program. 

 

In an era of accelerated change, these vignettes offer a succinct review of successful history-

based ventures where the ñvalue of historyò is foremost in the success equation.   
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INTRODUCTION:   

 

There is no doubt that history plays a defining role in the formation of our personal and 

democratic ideologies.  How history is defined, and imparted, is a crucial aspect of our maturity, 

both individually and as a nation.  How we internalize, interpret, and use that history speaks 

volumes about who we are.  However, like the study of geography, the emphasis on the study of 

history has significantly waned.  In the face of aggressive STEM-focused curriculum, what is the 

role, or necessity, of teaching history and social studies?   Historically, Ohio history was deeply 

engrained in students from an early age.  Ohio prided itself on being home of the Great Serpent 

Mound, witness to Commodore Oliver Hazard Perry's stunning naval victory on Lake Erie, and 

as a "mother of Presidents." The impact of Ohio's industrial/technological giants, the Wright 

Brothers, Thomas Edison, and Harvey Firestone were recognized world-wide...and internalized 

by every student in the state by the time they graduated from elementary school.  In the 1960s 

and early 1970s pioneer space voyagers John Glenn and Neil Armstrong took over those roles, 

while Ohio's earlier history began to fade into memory.   As the 20th century entered its last 

quarter, and especially after the national Bicentennial in 1976, there was renewed interest in 

Ohio's history...historic sites and small museums proliferated, historic preservation became a 

mainstream activity, genealogy and historic recognitions flourished.  But again in the ensuing 

years as the new century and millennium dawned, ostensibly more pressing matters of national 

security and financial stability overtook the nation, while funding for and interest in things 

historic again began to wane.  That the legions of small historical societies and museums are 

sustained largely by post 60 year-old volunteers is worrisome.  Who uses these sites? Who cares 

for them? Who will carry on their vital mission of protecting Ohio's patrimony? Should the state 

be ready to witness the 'E-bay' auctioning of the state's heritage? 

 

By the 21st century, the recognition that Ohio's history and the value placed on it no longer held 

the imperative position it once was afforded has led some to believe that the importance and 

relevance of Ohio's history might be in crisis, or at least highly under-recognized, underutilized, 

and underappreciated.  In the face of the now inextricable bond between communication and 

technology, history, the value placed on it, and the teaching of history seem to have taken a back 

seat to more modern, contemporary concerns.  Is it time for the importance of Ohio's history to 

be re-established? Is it time for groups and individuals involved in promoting Ohioôs history to 

re-invent themselves?  And how would that happen?  Inherently, everyone knows that history is 

a basis for sound decision-making and for understanding the context in which not only one's 

community and state, but also the nation, evolved to its current iteration.   It is time for Ohio's 

history, indeed the very value placed on the state's vital and world-changing heritage, to once 

again assert the place of prominence it once enjoyed.  

 

This report, undertaken by the Urban Affairs Center of the University of Toledo for the Ohio 

Historical Society, will address many of these concerns, and will provide multiple perspectives 

on the public value of Ohioôs history yesterday, today, and tomorrow. 

 

History should be studied because it is essential to individuals and to society, and because it 

harbors beauty. There are many ways to discuss the real functions of the subjectðas there are 

many different historical talents and many different paths to historical meaning.  

-- Peter Stern, Why Study History, American Historical Association, 1998 
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EXPLORING THE PUBLIC VALUE OF OHIOôS HISTORY 

AND ITS CONNECTION TO CIVIC ENGAGEMENT 

 

Mark H. Moore at the Kennedy School of Government at Harvard has pioneered work on the 

study of public value and the public and nonprofit organizations that contribute to creating it. He 

has plainly said that ñpublic value is what the public values.ò Public value has also been defined 

as improving conditions in society.
1
  The generality of this term is intentional, since the benefits 

of Ohioôs history and historic sites are manifold and diverse.  This section will explore the 

public value of Ohioôs history from four different perspectives:  

 

(1) Administrators of Ohioôs historic sites  

(2) Visitors to those sites  

(3) Ohioôs social studies teachers  

(4) The general public in and around Ohio   

 

Each of these groups was surveyed in the fall of 2008.  (A full explanation of the methodology 

for all four surveys is provided at http://uac.utoledo.edu/Publications/OhioHistory.htm.) We will 

begin with the people who know Ohioôs history best: the administrators of the stateôs historic 

sites. 

 

Ohioôs Historic Site Administrators 

 

The diversity of Ohioôs historic sites appears to be well represented among the 96 

administrators who replied to our survey.  However, there are indications that the 

responses were skewed to larger organizations rather than the large numbers of local sites 

which depend almost entirely on volunteers.  Most respondents operate a museum, but they 

also represent a variety of other attractions and services, such as a libraries and archeological 

sites.  About two-thirds (67%) indicate that their sites are open year-round, and almost all (94%) 

say that they offer permanent exhibits for visitors. The use of temporary exhibits also is very 

common (85%); and sites offer a variety of other attractions, such as workshops, lectures and re-

enactments.  Only about one-third of sites surveyed charge admission for these attractions.  

Those that do are relatively affordable when compared to other family activities, such as going to 

the movies and professional sports events.  It also is worth noting that one-third of sites surveyed 

accommodate special events, like weddings and holiday occasions. 

 

These sites clearly offer a variety of attractions and services for visitors to enjoy.  But their value 

to the community goes beyond that.  It is estimated that Ohio boasts nearly 1,000 local history 

organizations, most of them very small with very few budgetary or human resources. The 

following sections will show that these sites bring in and spend a considerable amount of money 

for the local economy.  Many sites employ people, and almost all of them offer opportunities for 

volunteerism.  We will begin by looking at respondentsô budgets and the context in which they 

operate.  It is important to note that the budget numbers here only represent the organizations 

that replied to our survey, which tend to be larger, rely much more heavily on public funding, 

                                                 
1
 Beverly Sheppard, American Association of State and Local History (AASLH) Conference, fall 2008. 

http://uac.utoledo.edu/Publications/OhioHistory.htm
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and have different budget priorities than many of the organizations that did not respond to the 

survey. 

 

Revenue  

On average, administrators surveyed indicated that over half (54%) of their sitesô revenue comes 

from public funding.  Other sources include admission fees (14%) as well as special events and 

fund drives, revenues from food sales and gift shops, each of which accounts for less than 10% 

of total revenue. 

 

Eighty-two percent of the sites surveyed receive at least some public funding; so public funding 

is both the biggest and most common source of revenue for many of these sites.  That state or 

local governments invest even modest amounts of funding to local history organizations is a 

strong indication of the value of those organizations to the community and the public goods 

(historical objects, archives, history museums, genealogical resources, etc.) that they make 

accessible to the public.   

 

Expenses 

Having assessed revenue, we asked administrators to break down their budgets for us.   

On average, the biggest portion of their budgets is salaries and wages: 69% of the total budget. 

Fifty-three percent of sites surveyed employ at least one person.  These sites tend to prefer year-

round employment over seasonal employment, but still over half of the sites utilize part-time 

employees.  In addition to employees, 95% of administrators say they have volunteers at their 

site.  Additional expenses include consulting services (10%) and site maintenance and repair 

(9%), as well as supplies, marketing, and insurance (each accounting for 5% or less of total 

expenses).   

 

Budgets 

 
Thirty percent of administrators who responded say they reduced their budget in the last three 

years.  It is important to note this survey was completed by November 2008, and that increased 

economic pressures make further cutbacks likely.  

 

 

Administratorsô Views 

At the end of our survey we asked administrators two last questions: (1) How could the State of 

Ohio help sites like yours attract more visitors?  And (2) How could the State of Ohio better 

promote an appreciation of Ohioôs history? 

 

Budget for the last fiscal yearé Mean Share of Budget 
Salary, wages and benefits $132,702 69% 
Consulting servicesé $19,599 10% 
Maintenance, repair and upgrades $16,486 9% 
Materials and supplies $9,892 5% 
Marketing and advertising $8,349 4% 
Insurance $5,761 3% 

Total $192,789 100% 
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Regarding the first question, not everyone expressed an opinion; but the most common response 

(28%) was related to promoting Ohioôs historic sites.  Ideas include featuring sites on the Ohio 

governmentôs website and facilitating collaboration among historic sites, perhaps including joint 

advertising.  (Ninety-six percent of sites say they already advertise.  Most commonly, they use 

the newspaper (84%), but they also employ a wide variety of other media, including brochures, 

magazines, the radio and TV.) 

 

Another 23% of administrators said more funding is the most important solution.  The 

administrators were not always clear about how the funding should be allocated, but ideas 

included grants for improvement projects, technological upgrades, and advertising.  Many other 

administrators simply noted that Ohio has a rich history and its sites have important educational 

value, but they did not suggest how to convey that message to the public. Finally, two 

administrators said they actually would prefer the government not be involved in their activities.  

  

As for the second question, how the State of Ohio could better promote an appreciation of Ohioôs 

history, the result was much the same.  The two most common answers were related to funding 

(24%) and promotion (15%).  Another 8% suggested state-wide education programs at different 

levels, including elementary schools and colleges.  As before, two respondents said they would 

prefer the government not be involved. 

 

Having taken the administratorsô perspectives into account, we next turn to the views of the 

people who visit these sites.  The following section shows their views, which offer the 

administrators much of which to be proud. 

 

Visitors to Ohioôs Historic Sites 

 

When we surveyed the historic site administrators, we also asked them to make a brief 

questionnaire available to visitors as they exited the site.  Many administrators obliged, resulting 

in 246 responses from visitors, despite the fact that our study did not include the summer months 

during which most visits take place.   

 

The 246 respondents reported spending on average $106 for things like food, lodging and 

souvenirs.  While not all visitors paid for lodging, those who did on average paid $241.  Among 

visitors who paid for food and souvenirs, they spent an average of $57 for food and $48 for 

souvenirs.  We donôt know how much of this spending occurred outside of the site, but 

considering that many sites donôt sell food and none of them offer lodging, we can say that the 

presence of these sites generates significant demand for other services in their areas. 

 

The responses show overwhelmingly that the visitors who replied to our survey found their 

trips to historic sites to be very much worthwhile on multiple levels.  Nearly 100% agreed or 

strongly agreed that the visit was an opportunity to engage in quality family time.  Likewise, 

99% called the visit a valuable learning experience.  But at the same time, the vast majority 

(96%) said their visit was entertaining and it made them feel proud to be an American (97%). 

 

In addition, 93% of visitors said they intend to make a return visit in the next two years.  

And virtually everyone said they would recommend the site to others. 
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Considering these favorable responses, perhaps it is no surprise that these sites rely so heavily on 

word of mouth for advertising.  Indeed, when asked how they heard about these sites, over half 

of the visitors (52%) mentioned word of mouth; this was their most common response. 

 

It is impressive that these sites can survive with so little investment in advertising; most 

businesses in the private sector could not do that.  However, the statistics above also 

suggest the need for more investment in promoting Ohioôs heritage to the general public ï 

precisely what many of the site administrators said.  This data suggests a more concerted 

effort could be made to raise awareness on television and online. 

 

The survey of visitors focused primarily on individuals and families who visited these sites.  But 

we also need to consider another major beneficiary of historic sites and one of the most 

consistent visitors: schools on field trips.  We also surveyed school teachers to assess what value 

they and their students find in Ohioôs historic sites.  The following section discusses our 

findings. 

 

 

Ohioôs Social Studies/History Teachers 

 

Aside from the family, teachers are the first people to introduce new generations to history and 

historical experiences. When social studies teachers choose to take their students on field trips to 

historic sites, they are helping these children to experience the public value of Ohioôs history.   

 

Considering their essential role, it was imperative to solicit Ohioôs teachersô views on Ohioôs 

history.  The following data come from the responses of 574 social studies teachers in Ohio, 

grades K-12.  We will look at the value they find in field visits, and also how Ohioôs history 

enriches classroom learning. 

 

Field Trips 

For most teachers (85%), field trips are not a required part of their school curriculum, according 

to the surveys. Nevertheless, the schools appeared to be supportive of teachersô initiatives: 75% 

of the participants noted that their schools provided transportation for field trips, 55% of schools 

granted logistical support, 35% offered lunches, and about half of the respondentsô schools were 

able to support field trips financially.  

 

The teachers unanimously say that field trips - especially those to local historic sites- not 

only enhance the studentsô learning experiences but also help teachers be more effective in 

the classroom.  More precisely, teachers said field trips serve two main purposes: 1) they help 

students visualize textbook material and enhances their learning (32% of the respondents), and 2) 

a field trip is an opportunity to provide students with additional educational information (36%). 

Teachers also said the field trips provide a frame of reference for the textbook material, 

cover the standards in a way impossible in a classroom, and appeal to different learning 

styles. In addition, the participants agree that field trips are an opportunity for students to 

appreciate their historic heritage (96%), to see history from a different perspective (97%), to 
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appreciate diversity (95%), to engage in service learning within their own community (90%), and 

to develop strong leadership skills.   

 

Considering the value of field trips, it is unfortunate that most of the schools have a limit of one 

trip per year per class. Beyond this, the trips have to be paid by the parents; many of whom 

cannot afford them.  Even when there is money for field trips, there are a limited number of sites 

that can accommodate a class of 25-100 students. And due to parental consent rules, field trips 

need to happen during a certain time of day, which often conflicts with the historic sitesô hours of 

operation. 

 

Classroom Learning 

When it comes to teaching history, the teachers put a lot of effort in selecting and/or creating 

their educational sources. Only 5% of the respondents rely exclusively on a textbook; the 

majority (55%) include at least four other sources of information for their class, including 

websites and audio-visual materials and non-academic books on Ohio and local history.  Also, 

over 90% of the teachers said they turn to local archives and historic sites to obtain 

primary sources of information and documents to use in their lesson plans.  In addition to 

these lessons, 80% of the teachers surveyed say they have some books on local history in their 

school libraries.  

 

The teachers also expressed interest for even deeper integration of Ohioôs history in their 

classrooms.  For example, 77% were interested in having an historian make a presentation at 

their school.  Another 90% expressed interest in being trained on both local history and the 

techniques of embedding local history in the curriculum.   

 

Teachersô Opinions 

When asked to share their thoughts on Ohioôs history, teachers repeatedly asserted that 

neither society nor the government puts enough value in teaching history in general.  They 

added that even less value is associated with providing students with the information related to 

their local communityôs heritage.  

 

The teachers also mentioned insufficient communication between schools and historic 

organizations. Many teachers also said there is a lack of awareness about Ohio Historical 

Societyôs open houses and training opportunities.  

 

Finally, many teachers expressed their dissatisfaction with current teaching mandates that over-

emphasize the physical sciences at the expense of history.  One teacher observed that ñno one 

bled on the field or bravely stood up against tyranny because X=5; children grow into 

responsible citizens inspired by serious study of their history.ò  

 

 

Residents in and around Ohio 

 

The three prior surveys ï of site administrators, visitors and school teachers ï offer convincing 

evidence of the public value of Ohioôs historic sites.  This includes creating local jobs, 

supporting local businesses, and providing educational opportunities and a place for families to 
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spend quality time together.  But those surveys focus on relatively few people who mostly are 

already familiar with these sites.  In this last section we turn our attention to the general public to 

see how broadly the public value of history extends.  More precisely, we will look at how people 

in and around Ohio define history.  Then we will look at the importance of history for those same 

people, followed by a discussion of how they prefer to experience history.  Then we will 

consider the economic and political benefit of Ohioôs history and historic sites for the general 

public today. 

 

How People Define History 

In a random phone survey of 1,425 people (1,210 in Ohio and 215 in neighboring counties in 

Indiana, Michigan, Pennsylvania and Kentucky), we read a list of phenomena and asked people 

to state whether or not each one comes to mind with history. 

 

When I say ñhistory,ò which of the following comes to mind? 

 

The Lucille Ball Show 94% 

Hurricane Katrina  93% 

Invention of the light bulb 90% 

My childhood home  88% 

Ancient Rome   71% 

WWII     50% 

 

The results show that the respondents have a broadly inclusive conceptualization of 

history.  To most people it not only includes the big textbook topics they read about in high 

school like Ancient Rome, but also more recent things that might even relate to their own 

personal daily lives, such as the Lucille Ball Show and their own childhood home.  In fact, the 

more recent and personal aspects of history were more commonly noted than the more obvious 

grand events of history, like World War II. 

 

The Importance of History 

In addition to asking our phone interviewees to define history, we also asked questions to assess 

how important Ohioôs history is to them.  Among Ohioans, 86% say Ohioôs history and historic 

places are somewhat important or very important to them.  Over half (53%) of respondents say 

history is important to their career.  But even more personally, 76% say they think about the past 

when making important decisions.  And 72% look to historic figures as role models.  But history 

is most definitively valuable when it relates to family; 94% of respondents agree/strongly agree 

that their familyôs history is important to them. While these data show how much people value 

Ohioôs history at a personal level, it does not tell us how much they are willing to contribute 

collectively to maintain and promote that history.   

 

The chart below addresses that issue, summarizing responses from two questions.  The first 

question (the left bar) asks people if they think the government of Ohio is spending more, less or 

about the same amount on preserving and promoting its history as do other Midwestern states.  

The second question (the right bar) asks if the government of Ohio should spend more, less or 

about the same amount as its neighboring states.  Note how the bar on the left shows much more 

cream and much less blue than the bar on the right.  This suggests Ohioans perceive that Ohio 
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invests the same or less on history than do other states and that they are inclined to think that 

the Ohio government should invest more. 
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In addition to comparing Ohio to other states, we also compared history to other matters of 

public interest.  The chart below summarizes data from five separate questions.  For each item 

we asked if Ohioôs history is more, less or equally important.  In each case an overwhelming 

majority of respondents said Ohioôs history is equally or more important than the other public 

good.  Also notice that for each bar, the cream (ñmore importantò) section is bigger than the blue 

(ñless importantò) section.  This suggests that those who see history as more important 

consistently outweigh those who see it as less important. 
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Overall, Ohioans express an impressive appreciation for their stateôs history ï both at personal 

and more global level.  That appreciation becomes more apparent in the next section, which 

addresses how people like to learn about and relate to the history that surrounds them. 

 

Experiencing History 

We asked our phone interviewees how they prefer to experience history; their responses 

suggested that people prefer both active and passive modes of experiencing history.  Responses 

were about evenly split between those whose preferred mode is watching documentaries, which 

typically is done at home in front of the TV, and those who preferred actively visiting sites and 

museums. 
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In fact, 63% of respondents reported going on at least one day-trip in the last three years. 

Meanwhile, 61% said they have gone on a longer trip (lasting at least two days) in the past three 

years.  When asked about the types of places they visit on such trips, more than one-third of 

respondents said historic importance is the most important attribute of the places they visit.  

Taken together, these responses suggest that Ohioôs historic sites need some help with 

promotion so they are remembered when families sit down to plan a vacation. 

 

Having considered how important Ohioôs history is to the people who live in and around it, and 

how those people like to experience that history, it is time now to consider the impact of history 

on those people in terms of civic engagement. 

 

Ohioôs History and Civil Society 

óHistorical study, in sum, is crucial to the promotion of that elusive creature, the well-informed 

citizen. It provides basic factual information about the background of our political institutions 

and about the values and problems that affect our social well-being. It also contributes to our 

capacity to use evidence, assess interpretations, and analyze change and continuities. No one 

can ever quite deal with the present as the historian deals with the pastðwe lack the perspective 

for this feat; but we can move in this direction by applying historical habits of mind, and we will 

function as better citizens in the process.ò  

 Peter Sterns, Why Study History, American Historical Association, 1998 

 

When Alexis de Tocqueville crossed the Atlantic to study American society 180 years ago, he 

came to a profound appreciation for the importance of civic participation.  He noted how 

Americans learned the ñhabits of acting togetherò through civic participation, which he called 

ñthe only one effective remedy against the evilsò of despotism.  Since then generations of 

volunteers, activists, clubs and associations have carried the nation forward through 

emancipation from slavery and womenôs suffrage.  They also have helped America survive two 

world wars, economic collapse and terrorism. 

 

Today few people doubt the importance and value of civil society in America.  Our question is 

whether or not Ohioôs history serves as a resource that contributes to a healthy, active civil 

society here in the Midwest.  To address this issue, we asked our phone respondents a series of 

questions about their involvement in things like clubs, politics and daily neighborhood activities.  

We quantified peopleôs responses to these questions and added them together to create several 

indexes.  The Civic Membership Index (CMI) ranges from 0-4 and is based on four questions 

about whether or not they belong to any clubs or organizations, or if they donate to causes.  The 

Civic Action Index (CAI) ranges from 0-10 and is based on 10 questions if they do any volunteer 

work or participate in public events to promote a cause or to protest something.  The Civic 

Democracy Index (CDI) ranges from 0-6 and is based on six questions about whether or not 

respondents voted or participated in campaigns for recent elections.   

 

After creating these indexes, we added the first three together to create a comprehensive Civic 

Participation Index.  More simply, CPI = CMI + CAI + CDI.  This meta-index ranges from 0-20, 

and provides a broad overview on each respondentôs civic participation.   
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The table below shows that Ohioans who say they value Ohioôs history on average score 23% 

higher on the Civic Participation Index.  The effect is even more pronounced for the Civic 

Action Index.  The fact that the probability is virtually zero means there is almost no chance that 

the difference of civic index scores is simply due to the fact that we randomly happened to call 

only rare history buffs who also are civically engaged.  In other words, the association between 

history and civic participation is not merely some fluke of random chance in who we selected to 

participate in our survey. 

 

We can confidently say the differences in overall civic engagement levels between people who 

say history is important and those who say it is not important exists not only in our sample, but 

throughout all of Ohio. 

 
How important is Ohioôs history to you?  Mean   %Difference Probability 

 

Civic Membership Index Important   1.9  26%  (p.000)  

   Unimportant   1.5      

 

Civic Action Index Important   3.2  29%  (p.000) 

   Unimportant   2.5 

  

Civic Democracy Index Important   3.2  17%  (p.000) 

   Unimportant   2.8   

 

Civic Participation Index Important   8.5  23%  (p.000) 

   Unimportant   6.9 

 

Next we created another index, adding together responses to the four questions about how 

important history is to peopleôs personal lives.  We call this the Personal Importance of History 

Index (PIHI), and it has a positive, but weak correlation with the CPI. 

 

The evidence so far shows some connection between an interest in history and civic 

participation.  But this is based on peopleôs self-reported interest in history.  To test the 

robustness of our findings, next we will look for correlations with their behavior and civic 

participation.  To begin, the first table below compares the average civic engagement scores for 

people who visited the Ohio Historical Center last year to those who did not.  The difference for 

each index is considerable, especially the CDI. 

 

The table below shows that Ohioans who say they value Ohioôs history on average score 23% 

higher on the CPI.  The effect is even more pronounced for the CAI.  The fact that the 

probability is virtually zero means that this association between appreciation for history and 

civic participation is not merely some fluke of random chance.   
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The second table, comparing people who visited the Underground Railroad Freedom Center in 

Cincinnati to everyone else, shows an even bigger difference in scores. 

 

 

 
 

One last analysis adds more evidence to the connection between history-oriented activities and 

civic participation.  The ñVisitò column below shows the mean index scores for persons who 

said visiting historic sites and museums is one of their preferred ways to experience history.  The 

ñMoviesò columns includes those persons who said they like to experience history and did not 

say they like to experience history by visiting sites or museums.  In essence, this tests the 

influence of Ohioôs historic sites and museums against that of Hollywood.  As before, the 

contrast is strongest in the action index, which shows a 27% difference in favor of Ohioôs sites 

and museums.  
     Visit  Movies  % Difference 

 

Civic Action Index    3.5   2.7    27% 

Civic Democracy Index     3.2   2.8    13% 

Civic Membership Index    2.0   1.6    22% 

Civic Participation Index    8.8   7.4    18% 

 

Visited the Ohio Historical Center in last 12 months? 

 Mean % Difference Probability 

Civic Membership Index No 1.8 
Yes 

s 

2.2 

Civic Action Index No 3.1 
Yes 4.2 

Civic Democracy Index No 3.1 
Yes 3.6 

Civic Participation Index No 8.1 
Yes 10.2 

(p. = .001) 

(p. = .000) 

(p. = .002) 

(p. = .000) 

18% 

38% 

17% 

25% 

Visited the Underground Railroad Freedom Center in last 12 months? 
Mean % Difference Probability 

Civic Membership Index No 1.8 
Yes 2.3 

Civic Action Index No 3.1 
Yes 4.5 

Civic Democracy Index No 3.1 
Yes 4.0 

Civic Participation Index No 8.1 
Yes 10.8 

24% 

47% 

30% 

33% 

(p. = .005) 

(p. = .000) 

(p. = .000) 

(p. = .000) 
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The evidence here is at times compelling.  However, a caveat is in order: correlation does 

not prove causation.  In other words, we do not know if exposure to Ohioôs history inspires 

civic participation, or if people who have long been civically engaged also happen to have 

an interest in history.   

 

An alternative explanation is that civic participation and familiarity with oneôs historical heritage 

are mutually occurring and mutually reinforcing factors.  This is, of course, quite plausible; 

further research, such as intensive interviews or focus groups might help to better ascertain the 

causal link between Ohioôs history and civic participation. 

 

Conclusion 

Measuring an abstract concept like public value is no simple task.  With these four surveys we 

attempted to capture the multitude of benefits Ohioôs heritage offers to its citizens.  This 

includes not only economic benefits of employment and tourism, but also the civic enrichment 

of educated, engaged citizens.  We also found evidence of the worth of Ohioôs history on a 

personal level; historic sites and museums give people a sense of pride, conjure fond 

memories, and offer a place for family time and special events.  Because these benefits are not 

easily quantifiable, their importance can easily be overlooked.  Taken together, the four 

surveys show that these sites' public value is multifaceted.  Not only do they seem to generate 

some employment and local business revenue, but also they are valuable to teachers and 

parents as sources of education and places to spend quality time with family.  They also are a 

source of pride for Ohioans and they are associated with civic participation.  In short, 

families, schools, businesses, employees and even our democracy itself all have a stake in their  

historic sites and museums. 

 

 

ECONOMIC OPPORTUNITIES  

 

The next section of our report includes a discussion of two economic opportunities: 1) the 

continued preservation, development, and promotion of our stateôs historic resources is an 

opportunity to stimulate Ohioôs heritage tourism industry , and 2) the recognition that historic 

preservation is a key element of sustainable growth is an opportunity for the historic preservation 

community to join with environmental community to take part in projects that provide a stimulus 

for job creation, environmental sustainability, and infrastructure repairs. 

 

HERITAGE TOURISM 

 

Heritage Tourism, that is people visiting historic sites or places that embody Ohio's 

heritage, represents a vital economic stimulus for the state.  Ohio's unique history encompasses a 

rich record of human and environmental sequence from remnants of the last glacial era 10,000 - 

15,000 years ago, through thousands of years of Native American occupation, as the crossroads 

of a new nation, and as an industrial and political leader.  Ohio has a wealth of opportunities that 

relate directly to heritage tourism that are found throughout the state in places as diverse as the 

Great Serpent Mound;  the Dayton Aviation Heritage National Historical Park;  historic districts 

like German Village, Shaker Square, the multiple warehouse districts in large and medium size 
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cities alike, or any of the numerous classic American Main Streets represented in Ohio's smaller 

communities and rural towns; Grand Rapids and its Applebutter Fest; the Underground Railroad-

related sites in Ripley and around the state; Federal and State (proposed) Heritage Areas;  and 

Ohio, Hale Farm, or Sauder Villages. 

 

While it may be difficult to predict accurately the future impact of heritage travel, historically the 

facts are impressive.  A new (2009) ancillary program developed within the National Trust for 

Historic Preservation and christened Heritage Travel, Inc. (http://gowithapurpose.com) is 

focused solely on heritage travel and relates some very potent statistics: 

 

"According to Historic/Cultural Traveler research by the Travel Industry Association of America 

(TIA) and Smithsonian Magazine in 2003:  

 

  81% of U.S. adults who traveled, or 118 million, are considered historic/cultural 

travelers 

 These travelers spend more money on historic/cultural trips compared to the average 

U.S. trip  (average $623 vs. $457, excluding cost of transportation) 

 30% of historic/cultural travelers' choice of destination was influenced by a specific 

historic or cultural event or activity 

  Historic/cultural trips are more likely to be seven nights or longer and include air travel, 

a rental car and a hotel stay 

 Four in ten historic/cultural travelers added extra time to their trip specifically because 

of a historic/cultural activity; 

 25% of historic/cultural travelers take three or more trips each year; and 

 44% of historic/cultural travelers include shopping among their trip activities compared 

to 33 % of all other travelers. 

Subsequent research by PhoCusWright segments the heritage travel market in the 

U.S. alone at approximately $70 billion per year domestically with 80 

million travelers." 

 

Numbers as revealing as these suggest that heritage tourism in Ohio, given the multiplicity of 

historic and cultural heritage sites in the state, has a strong economic impact.  The statistics for 

Ohio are equally impressive.  Though not focused solely on heritage tourism, the Ohio Division 

of Tourism (a division of the Ohio Department of Development) reports that in 2007-08: 

 

 More than 172 million trips were taken to or within Ohio in 2007.  Nearly 36 million of 

those visits included an overnight stay.  

 In 2007, visitors spent more than $38 billion in Ohio. 

 State and local taxes generated in 2007 were $1.4 billion and $702 million, respectively. 

 Tourism provided over 454,000 full time equivalent jobs which represents approximately 

7% of Ohioôs jobs in travel year 2007 with wages totaling $9.4 billion. 

 Every $1 invested in tourism returned an additional $12 in state and local taxes in 2008. 

 

Figures such as these are powerful indicators of the potential impact heritage tourism holds for 

Ohio.  Continuing to link with existing heritage travel-related programs, like the Ohio Division 

of Tourism; the Historic Hotels of America; the National Trust's Dozen Distinctive Destinations 

https://email.utoledo.edu/exchweb/bin/redir.asp?URL=http://gowithapurpose.com
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(Ohio has had only two listings since the program's inception in 2000) or This Place Matters 

campaign; Preserve America; the Main Street Program; or Save America's Treasures, can be/are 

important partnerships.  The Ohio Division of Tourism (http://www.odod.state.oh.us/Travel.htm) 

for instance lists four "key pillars of emphasis," one of which is 'History/Heritage,'  

(http://consumer.discoverohio.com/whattodo/heritage.aspx).  This website has a wealth of 

information about 15 of Ohio's most significant heritage themes, including: Agricultural, Amish, 

Appalachia, Aviation/Space Exploration, Black History, Civil War, Educational/Research, 

Heritage Area Tours, Historic Downtowns, Historic Sites, Lighthouses, Museums, National 

Parks, Native American, and Presidential; each of these has a hotlink to as many as 141 (historic 

sites) specific places or events to visit.  These themes are significant and can serve as the 

keystone of Ohio's heritage tourism focus; additions might include Architecture, the Recent Past, 

Historic Districts, the American Frontier, or Educational Development in Ohio. 

 

Other ventures like the aforementioned National Trust's new Heritage Travel Inc. subsidiary may 

bear investigation given its stated purpose of establishing a "Web-based community for heritage 

travel enthusiasts who share a passion for culture and history and are looking for ways to connect 

and share with one another. In short, this new Web site will be a uniquely powerful, easy-to-use, 

heritage and cultural travel-focused planning resource." 

 

Taken as a whole, the economic impact from heritage tourism in Ohio has been significant 

but also has the potential to have a profound impact from both an economic and heritage-

site basis.  Combined with the increasing focus on sustainability and infrastructure repair and the 

potential for the upgrading of underutilized heritage-based sites, Ohio has a rare opportunity to 

unite these elements and seize this moment to influence the heritage and economy of the state in 

a powerful, constructive way. 

 

SUSTAINABILITY  

 

The dynamics of energy consumption are rapidly changing on the world stage.   No longer is the 

exploitation of natural resources viewed as unlimited, or as a 'right.'  The concept of "embodied 

energy," the total accounting of the energy required to prepare (including extracting and 

processing the raw materials need to erect the structure), to construct, and to maintain a building 

or structure is now recognized as having a quantifiable value, generally expressed in BTUs.  This 

can lead to a very different economic analysis, one that necessarily must compare the real costs 

of construction and maintenance, plus the total amount of energy needed to demolish and erect a 

new building, versus the reuse of an existing edifice.   As early as 1982, pioneer preservationist 

James Marston Fitch, in his landmark work, Historic Preservation: Curatorial Management of 

the Built World, recognized the consequence of this dialogue in the Chapter, "The Economic 

Sense of Retrieval and Recycling."  Here, he dedicates entire sections to the importance of this 

type of energy assessment, as found in 'Technological Obsolescence: A New Concept' and 

'Quantifying the Energy in the Built World' wherein he fully describes the "embodied energy" 

approach to that quantification.     

 

Nowhere is this more obvious than in the architectural community. Hardly an architectural firm 

in the state or nation could be found that doesn't tout its ability to "build green" for new buildings 

or to adaptively use existing or historic structures.  The rapid and immense development of 

https://email.utoledo.edu/exchweb/bin/redir.asp?URL=http://www.odod.state.oh.us/Travel.htm
https://email.utoledo.edu/exchweb/bin/redir.asp?URL=http://consumer.discoverohio.com/whattodo/heritage.aspx
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"environmentally green technologies" for new buildings has matured just within the last decade, 

with a vast array of sustainable materials and technologies now available for new construction.   

Equally, while the actual level of prowess in the re-use of older and historic structures is a "work 

in progress" for many firms, the fact that the majority of architectural firms admit some 

proficiency in this area is an important step toward energy sustainability.  The long courtship of 

the environmental and historic preservation movements has finally resulted in the announcement 

of their engagement and impending marriage, a union of the two most prominent movements 

with conservation/preservation at the heart of their missions.  The architectural community is 

poised as the 'minister-in-waiting' to bring the two to a formal union.  This is a far-reaching 

development and the harbinger of a new paradigm in architecture, historic preservation, and the 

economics of place (as noted in the work of prominent preservation economist Donovan 

Rypkema). 

 

In the words of Carl Elefante, an architect with Quinn| Evans Architects and a rising spokesman 

for the 'green' architectural revolution, "the Greenest Building Is... One That Is Already 

Built" (Forum Journal 21, no.4; Summer 2007).    His section on "Preservation and 

Sustainability" in the newest (2009) edition of Historic Preservation:  An Introduction to its 

History, Principles, and Practice, is dramatic and succinctly frames this issue:  

"Recently the national discussion about the future of our cities, perhaps our civilization, 

changed from a debate over whether human impacts on the environment are leading to 

potentially severe problems to one focused on what we can do to diminish and even 

reverse those impacts. Today, preventing climate change is the rallying call for millions, 

not just traditional environmental activists. However, this environmentally conscious 

approach still faces problems. Largely, the "green building movement" remains blind to 

its most troubling truth: We cannot build our way to sustainability. Even if, with the wave 

of a green wand, every building constructed from this day hence has a vegetative roof, is 

powered only with renewable energy sources, and is built entirely of environmentally 

appropriate materials, sustainability would still be far from fully realized. Seeking 

salvation through green building fails to account for the overwhelming vastness of the 

existing building stock. The accumulated building stock is the elephant in the room. 

Ignoring it, we risk being trampled by it. We cannot build our way to sustainability; we 

must conserve our way to it. Consider the numbers. The U.S. Department of Energy 

maintains a database of America's non-residential buildings, its Commercial Building 

Energy Consumption Survey.  Its latest update [2003] indicated that there are some 65 

billion square feet of nonresidential buildings in the United States.  An economic 

projection by Architect magazine estimates up to 28 billion square feet of new 

construction will be built by 2030, an increase of more than 40 percent. The report also 

notes that during the same period, more than 54 billion square feet of nonresidential 

building stock, about 84 percent of it, will undergo substantial modification. Picture it 

this way: Four out of every five existing buildings will be renovated over the next 

generation while two new buildings are added. Can sustainability be achieved if our 

green vision extends only to new buildings, ignoring the enormous challenges of existing 

buildings and communities? It is up to the preservation community to call attention to 

this issue.ò 
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Clearly, the dynamic has changed.  The Obama Administration ï with its emphasis on projects 

that provide a stimulus for job creation, environmental sustainability, and infrastructure repairs ï 

has articulated goals consistent with emphasizing adaptive re-use and historic preservation, 

rather than continued urban sprawl and unbridled new construction. "Shovel ready" is the new 

mantra as communities, institutions, preservation and environmental organizations, architects, 

engineers, contractors, and others scramble to put forth plans that are ready for putting shovels in 

the ground.  This shift in emphasis represents an incredible opportunity for history-based sites, 

historic preservation organizations, economists, and the architectural/construction communities 

to unite and re-imagine the very manner in which they do business.  When combined with 

incentives such as the state and federal tax credit programs and local programs, this era has the 

potential to be one of the most fertile periods in American history for place-based economics 

through the reuse and rehabilitation of historic sites and districts, museums, income-producing 

and residential properties, and historic preservation in general. 

 

 

SUGGESTED POLICY OPPORTUNITIES AND IDEAS 

 

ñPublic managers, then, are obliged to hold a vision of public value, good for today and into the 

future.ò   

     -- Mark Moore, Creating Public Value, Harvard University Press,  p.57 

 

The following recommendations come from many voices.  Administrators called for better 

promotion of our historic sites, and for more funding.  Teachers expressed a desire for more 

integration of history and historical organizations into their classrooms.  Ohio residents told us 

that history is important and should receive more support.  A review of the literature suggests 

approaches that are working in other places and that may work here in Ohio.  A scan of local 

newspapers reveals passionate interest in finding a way to preserve our historic public buildings, 

especially schools and county courthouses.  The following list is not intended to be exhaustive, 

but represents timely opportunities that we suggest to Ohioôs public managers and decision 

makers as a part of a ñvision of public value.ò  

 

 

Include state and local history organizations in the planning and implementation of Gov. 

Stricklandôs educational reform proposal 

 

Governor Stricklandôs recently unveiled proposal to overhaul Ohioôs P-16 education system calls 

on the Ohio Department of Education to: (1) rewrite the state academic content standards for all 

four core subjects, social studies being one (2) establish end-of-course exams that use 

performance-based assessments, and (3) create an Academic Olympics. State and local historical 

societies should play an active role in all three initiatives. Results from our survey of social 

studies teachers suggest that they will be enthusiastic about a greater emphasis on history. Using 

state and local historical societies, students and teachers can approach history as they do science, 

using museums, libraries and archives as social studies labs where students can interact with 

primary source materials to test theories and scholarship. Programs such as National History Day 

provide a ready-to-go, tested, and evidence-based performance assessment which can be applied 

to multiple grade levels and could represent the social studies portion of the academic Olympics.  
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Establishment of a competitive matching grants program for local history-related 

organizations 

 

In 1993, the National Trust for Historic Preservation took a daring step toward financial 

independence when it eliminated line-item funding from the federal government, a move that 

dictated a thorough investigation of potential new sources of funding for the organization. As a 

result of this action, the National Trust has successfully diversified its funding sources to include 

community development corporations; municipalities; private business, foundations, and 

corporations; and federal, state and local agencies notably for specific, time-limi ted projects.   

Their ñCorporate Partner Programò is an example of this initiative and is comprised of various 

business sponsors like HGTV, American Express, and Starbucks Coffee.  These partnerships 

reveal the potential success of such efforts to diversify support for historic preservation efforts. 

(http://www.preservationnation.org/about-us/partners/corporate-partners) 

 

Another important consequence of this fiscal self-determination was the development of the 

Statewide Partners Program, an innovative matching fund program.  According to the Trustôs 

website: ñIn 1994 the National Trust for Historic Preservation launched the Statewide Partners 

Program to help new and all-volunteer statewide preservation organizations build their 

organizations and hire a full-time professional staff person. In 1994 there were only 17 staffed 

statewide preservation organizations. Today, there are numerous staffed statewide preservation 

organizations and the Partners Program has been expanded to include local preservation 

organizations as well. The Statewide and Local Partners Program is part of the National Trustôs 

Center for Preservation Leadership...Organizations that demonstrate a high capability of 

implementing their preservation mission within their states and regions are invited to participate 

in the National Trustôs Statewide & Local Partners program. Partners are considered to be the 

most effective and stable organizations in the preservation movement, representing the cutting 

edge of the preservation delivery and mobilization system.ò   The success of this program has 

been exemplary and has advanced the cause and effectiveness of historic preservation in a 

substantial manner throughout the nation.   

 

The Ohio Historical Society also has a proposal to initiate an analogous program for the state, 

one that is acutely needed in Ohio and that has the impetus to be as innovative and successful.  It 

also is significant as it addresses the serious issue of waning support for local history 

organizations.  The primary vehicle for securing funding for this is through legislation that would 

create an income tax check-off program that would allow Ohio taxpayers to allocate some 

portion of their state income tax return to the Ohio Historical Society. If enacted, the Society 

would create a competitive matching grants program from this pool of funds (note: this would be 

generated from private donations, not state money). Such a program would be used to help local 

historical societies improve their operations, facilities and public services toward a nationally 

recognized level of accreditation. Results from our survey of historic site administrators suggest 

that many would be eager to take part in this proposed program.  
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Commemorating Ohioôs Roles in the War of 1812 and the Civil War 

 

Two important commemorations that are rapidly approaching - the Bicentennial of Ohio's pivotal 

role in the War of 1812 and the Sesquicentennial of Ohio's vital contributions to the Civil War ï 

offer an opportunity to promote a range or sites across Ohio. The potential for heritage tourism 

related activities is strong in both instances. 

 

The War of 1812 played out on an international stage at sites like Fort Meigs (OHS site, 

Perrysburg), Fort Stephenson (site of Birchard Public Library, Fremont), or Perry's Victory and 

International Peace Memorial National Park (Lake Erie/Put-in-Bay).  The impact of the conflict 

and confrontation on the then frontier of a new nation forever sealed the course of the United 

States and permanently established the boundary between the United States and Canada, a 

demarcation that is thought to be the longest-standing border between two countries in modern 

times. 

 

 

Efforts to commemorate this Bicentennial should be consolidated and coordinated by 

linking with efforts at the national level and in Indiana, Michigan, and Ontario, Canada in 

particular .  The significance of this era cannot be overstated...some scholars have called it the 

true end of the American Revolution, recognizing that Ohioans could have been British subjects, 

and now Canadian citizens, had it not been for Ohio's crucial involvement in this war. 

 

The Civil War sesquicentennial  (2011-2015) provides a fresh opportunity for a new generation 

of Ohioans to rediscover the many ways in which the War ï ñthis mighty scourge,ò as Lincoln 

described it ï changed life in Ohio and how the War transformed life itself for decades to follow. 

The Ohio Historical Society recently established a staff position to coordinate Civil War 150 

activities. This position will work with groups all over Ohio to coordinate efforts statewide to 

observe the sesquicentennial. 

 

At the outbreak of the American Civil War in 1861 Ohio was an emerging industrial and political 

star in the center of a country being torn apart by sectionalism and slavery. The Civil War thrust 

a generation of Ohioans into national leadership positions. Ohioans served in prominent roles in 

both the Lincoln cabinet and as generals directing the war effort. Ohio is credited with more than 

300,000 Union recruits, more than almost any other state. The War and its aftermath catapulted 

Ohio into the dominant role in the nationôs political and economic affairs. Following the Civil 

War, seven of the next 12 men to occupy the White House were Ohioans. During this same time 

Ohio developed into a manufacturing giant that helped propel the industrial revolution that 

transformed America in the late 19
th
 and early 20

th
 centuries. No single event has had such a 

profound impact on our country. To understand America, it is essential to understand and learn 

from the Civil War. 
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Establish a State Heritage Area Program 

 

A number of states have established comprehensive state heritage programs to promote the 

preservation and development of historic sites and areas, to promote heritage tourism and to 

provide a regional framework for cooperative and collaborative activities. Ohio has two 

nationally designated heritage areas ï the Ohio & Erie Canalway in northeast Ohio and the 

Dayton Aviation Heritage Area in west central Ohio. In 2000 the Ohio Division of Travel and 

Tourism undertook a process to identify, evaluate and designate state heritage areas.  

 

Some funding was made available 

initially to help the heritage areas develop 

plans and projects for implementation. 

However, the Division of Tourismôs 

support for the program has ended and 

would need to be re-established. The 

organizations involved with these heritage 

areas are still active and representatives 

have been meeting over the past year to 

develop a proposal for re-instating a state 

heritage program. Other states, including 

Maryland, Pennsylvania and Colorado 

have served as models, because each has a 

well-established and active program. 

Heritage areas involve diverse 

constituencies ï public officials, local 

historical societies and museums, 

preservationists, economic development 

entities, recreation advocates, open space 

and natural area conservationists, tourism 

officials and operators, businesspeople 

and the general public. They provide a 

framework for cooperation across 

governmental jurisdictions and encourage 

collaborative efforts which maximize 

financial and human resources. Ohio could benefit from a well-organized statewide heritage area 

program. 
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County Courthouse Preservation 

 

County courthouses are prominent buildings in the community that serve as the center for 

political and governmental life, and are important anchors in the heart of our communities. 

Results from our survey of Ohio residents show that an appreciation for history is closely related 

to civic engagement, and our County courthouses serve as a powerful icon of civic life.  At least 

55 of Ohioôs county courthouses are on the National Register of Historic Places and many of the 

other 33 are equally historic. Itôs important to maintain the historic integrity of these buildings 

and the heritage of their communities, and many of these courthouses are now in desperate need 

of rehabilitation or restoration. Several counties are currently considering the fate of their 

historic courthouses. The Seneca County Courthouse in Tiffin has been a very public example of 

a courthouse in good condition that needs major renovations to make it usable for 21
st
 century 

needs. Many counties do not have the financial ability to tackle this problem on their own, and 

investing in county courthouses benefits all Ohioans. A grant program for historic public 

buildings ï not just county courthouses, but perhaps emphasizing courthouses ï may be in order. 

Texas has what many consider to be the best program in the country for rehabilitating historic 

courthouses. More information can be found at 

http://www.thc.state.tx.us/courthouses/chthcpp.shtml. 

 

 

Federal stimulus funds directed to historic preservation 

 

Anticipated federal stimulus funds coming to Ohio for the purposes of infrastructure present an 

opportunity for rehabilitation of historic buildings and much needed maintenance of historic sites 

while stimulating local economies throughout Ohio, promoting sustainable and ñgreenò 

development, and creating jobs. The Ohio Historical Society and others are advocating for a 

ñSave Ohioôs Treasuresò grant program for historic preservation projects that would be 

administered by the Ohio Historic Preservation Office.  

 

 

U.S. Census 2010 

 

Ohio became a state in 1803 and participated in the U.S. Census as a state for the first time in 

1810. Interestingly, the 1810 Ohio census did not survive the War of 1812 ï the actual census 

records were destroyed. With this bicentennial event just around the corner, 2010 would be a 

good time for Ohio to use the 2010 U.S. Census to learn about itself, its people and its 

communities from a decidedly long-term demographic perspective. Results from our survey of 

Ohio residents show that there is consistently broad interest in learning more about our history. 

 

 

Incorporating New Technology  

 

Some people may not think of history organizations as early adapters of new technology, but the 

21
st
 century will demand it. Some Ohio history organizations have made a good start at 

incorporating modern technology into exhibits, historic sites, and marketing.  A colorful and 

http://www.thc.state.tx.us/courthouses/chthcpp.shtml
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interactive website, virtual tours on a variety of topics and sites, the Ohio Historical Societyôs 

ñInternet Sources for Students and Teachersò web page, the digitization of paper and image 

collections, and the use Geo-caching/GPS at several historic properties are excellent utilizations 

of current technologies.  It is clear that the unbreakable tie between communication and 

technology is permanent and aggressive.   Clearly, state and local organizations will have to 

continue to adapt static exhibits, lectures, and brochures to new realities.   

 

Examples of new approaches to an expanded, more accessible dissemination of heritage 

interpretation could include podcasts of seminars and lectures, touch-screens and virtual 

displays, e-mail blasts and text messaging, establishing online presence through Facebook, or 

similar webmarkers, regular use of blogs, integration of PayPal capacity, or exploiting YouTube, 

Flickr , or Skype digital connections to connect disparate participants; such approaches will be 

required to engage young Ohioans and new visitors alike.  Disney Enterprises and Lucasfilms 

animatronics and digital proficiency have given the world a new standard of sensory awareness, 

giving rise to a new term, ñEdutainment,ò which marries contemporary technology with 

education and entertainment.   Given these new realities, why not imagine holographic displays 

or asking Onstar to add historic sites and profiles to its directional menus?   Such contemporary 

thinking will be necessary in order to connect with current and upcoming generations of 

Ohioans, especially in light of the push in education toward science, technology, and math.  

Places and organizations that encompass and steward the heritage of the state will have to 

become more aggressive in ensuring that the history of the state continues to be both valued and 

perceived as real, current and relevant in the 21
st
 century.   
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EXPLORING THE VALUE OF HISTORY IN OHIOôS COMMUNITIES: 

TEN VIGNETTES 

 

The vignettes included in this report were chosen carefully based on several factors.  The key 

criterion was to consider the programs, organizations, and sites that successfully utilized history 

as their primary mission or motivation, coupled with the capacity to have an economic impact 

within and/or without the entity.  Included are state-wide programs, individual historic sites, 

historical organizations/societies, and redevelopment projects, straddling both public and private 

ventures.  For example, the robust income generated by the Grand Rapids Historical Societyôs 

annual Applebutter Fest is so significant that this society has been able to implement capital 

improvements that the village could not afford, including major streetscape enhancements, canal 

restoration, and the restoration of the historic Town/Township Hall.  Dennisonôs historic railroad 

depot illustrates how heritage activities can be undertaken successfully in small communities. 

Because of its history as a USO canteen during WWII, the Dennison Depot Museum has 

approximately 2,000 members from 22 states and some international members. This museum has 

engaged the community in providing support and collaborating on events and projects. 

 

Overall, these examples offer important models that can be looked to as pertinent exemplars that 

capitalize, both financially and culturally, on the ñvalueò of history, often by exploiting that 

value as an important driver of heritage tourism. Each vignette represents a unique approach to 

utilizing history in an effective, relevant manner.   In an era of accelerated change, these 

vignettes offer a succinct review of successful history-based ventures where the ñvalue of 

historyò is foremost in the success equation.  We hope they will be seen as useful for capitalizing 

on Ohioôs vital history at the dawn of the 21
st
 Century. 
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Using Historic Preservation Tax Credits: 

The Colony Theatre 

 

The Colony Theatre in the historic downtown of Marietta, Ohio has been vacant for over two 

decades. The non-profit Hippedrome/Colony Historical Theatre Association (Association) has 

acquired the building and is undertaking the restoration in several stages. The organization has 

partnered with investors to obtain preliminary approval for both federal (20%) and state (25%) 

historic tax credits that will leverage funds raised for the restoration, while also attracting equity 

investment into the project. A number of non-profit organizations have used historic tax 

credits, but few historic theatres in Ohio have been able to structure a project and gain 

approval for use of historic credits.   

 

The associationôs mission is to preserve, 

maintain and operate the Colony Theatre 

as an historic landmark which benefits the 

people of the Marietta/Parkersburg 

metropolitan area and the Mid-Ohio 

Valley by presenting programs of artistic, 

social and educational merit.   The 

restored theatre will serve as a community 

auditorium both to support the 

revitalization of the downtown business 

district and enhance the tourism trade in 

the area, and to benefit schools, 

performing arts organizations, service 

organizations, businesses and religious 

organizations. The Associationôs goal is to 

present a broad spectrum of high quality multi-cultural activities in all art forms while providing 

a venue for local, regional, national and international artists and developing cultural awareness 

through educational programs. 

 

Built in 1919, the Colony (originally the Hippedrome) was designed as a live performance 

theater. For nearly seven decades it offered a selection of live theater and film but was closed in 

1985. The Marietta Community Foundation identified the theatre as one of the most valuable 

assets in the community, and a non-profit organization was formed to spearhead its 

restoration. The property before restoration was valued at $350,000. With a planned investment 

of $6 million, it is expected that the final value will be approximately $10-14 million (based on 

construction replacement value). Some of the interior demolition has been accomplished, 

including restoration work on the historic fire curtain mural and work on first floor restrooms 

and portions of the lobby area. The remainder of the project is expected to begin in 2009 and 

take approximately 18 months.  

 

In addition to the major effort to preserve and restore a historic theater, the organization also 

holds several special events every year, including an annual benefit for the theatre, a multi-day 

Colony Fest in the summer and an annual Halloween program. The organization has two paid 

staff members ï a director of development and an administrative assistant.  
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The rehabilitation will result in an investment of $6 million in an important facility in downtown 

Marietta. When completed and functioning as a performing arts center, it is expected that it will 

contribute to the local economy based on the Economic Prosperity Calculator developed by the 

Americans for the Arts. It estimates that for every dollar spent on arts events, approximately $2.2 

dollars is spent in the local community. The operating revenue forecast of approximately $1 

million should generate another $2.2 million in the community for a total benefit of $3.2 million 

annually. There would also be the intangible benefits of having a performing arts center in the 

downtown area of the community ï access to a wide variety of entertainment, support of local 

restaurants and related businesses, improved property values in adjacent areas, pride in the 

community and downtown. 

 

 
(From L to R) Terry Miller, Oona and Margaret Lazer, Judy Segall, Davis Powers, Dan Stephan, 

Sr., Mayor Michael Mullen, Representative Jennifer Garrison, Development Director Hunt 

Brawley, David Tenney, Bill Wesel, Ken Morrison and Dan Harrison.  

Photo courtesy The Marietta Register. Photographer Kevin Paskawyc  

 

For more information, contact: 

Hunt Brawley 

222 ½ Putnam Street 

Marietta, Ohio 45750 

740 373-0894 

hbrawley@suddenlinkmail.com 

www.colonytheatre.com 

 

(photos from www.colonytheatre.com) 

 

mailto:hbrawley@suddenlinkmail.com
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Collaborating to Preserve Our History: 

The Village of Ripley 

 

 

The village of Ripley, Ohio, is 

recognized for its Underground 

Railroad history and historic 

preservation efforts. More than 

25,000 people visited Ripley in 

2003 to enjoy its combination of 

natural beauty, historical ambiance 

and a variety of festivals, camping, 

boating, shopping and other tourist 

activities.  

   

(Rankin House, photo courtesy 

Ohio Historical Society) 

 

In 2004, Ripley became a part of the Heritage Ohioôs Main Street program, and the recent 

creation of the Ripley River Walk has provided greater opportunities for both discovery and 

preservation. The Ripley Museum collection is housed in an 1850ôs frame structure of Federal 

Style architecture. This 10 room home is filled with over 600 tangible memories of Ripleyôs 

historic past. On display are many unique and rare items which were once a part of the lives of 

this river village's earliest residents.  The Ripley Museum partners with the Parker House 

Museum and the Ohio Historical Societyôs Rankin House, also located in Ripley and both 

National Historic Landmarks.  

 

The mission of the Parker House and the Parker Historical Society, Inc. is to tell the story of the 

Underground Railroad and the conductor/inventor John Parker.  The Parker Historical Society, 

Inc., owns the Parker House and a vacant lot adjacent to this historic home. The mission of the 

Rankin House, under the direction of the Ohio Historical Society and Ripley Heritage, Inc., is to 

preserve and interpret the Underground Railroad site/home of Reverend John Rankin.  

 

The Parker House and the Rankin House have entered into cooperative marketing agreements 

and engage collaborative fund-raising, thus enhancing their joint capacity to preserve local 

historic sites which provide a sense of place, draw tourists and also provides employment 

opportunities to area residents.  The groupôs signature event is Barbeque On Rankin Hill, a 

collaborative fund-raising event supporting the Rankin House, the Parker House and the Ripley 

Museum. In addition, numerous programs have been developed to attract student groups. Other 

programs developed in coordination with the local ñfriends of the libraryò group bring historical 

interpreters representing such historical personalities as Mary Todd Lincoln and Harriet Beecher 

Stowe and are a draw for students and families. 

 

More information is available online: www.johnparkerhouse.org; www.ripleymuseum.org  

http://ohsweb.ohiohistory.org/places/sw14/index.shtml 

and from Betty Campbell at (937)392-4044 or at bettycampbell@dragonbbs.com 

http://www.ripleymuseum.org/
http://ohsweb.ohiohistory.org/places/sw14/index.shtml
mailto:bettycampbell@dragonbbs.com
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History as a wellspring for community revitalization: 

Grand Rapids 

 

The Historical Society of Grand Rapids has taken the lead in revitalization efforts in this village 

of 800 people.  This historic canal town (Miami & Erie Canal, 1840s to 1913), located in Wood 

County,  has witnessed a major rebirth of its business district and the surrounding environs 

due in large measure to the efforts of the Society to commemorate the history of the village.  
Realizing a substantial amount of revenue from its annual Applebutter Fest, which attracts 

upward of 40,000 visitors on one weekend in October, the Society expends this income 

throughout the community in projects like streetscape improvements, creation of a visitor 

information center, support for many local groups and events, and the restoration of the historic 

Town Hall (National Register); disbursal is to groups as diverse as scout troops, the school 

district, and the local arts council.  The Historical Society of Grand Rapids is a model for 

historical organizations looking to amplify and validate the cultural and economic value of 

history in their communities.  

 

The Historical Society of Grand Rapids, 

Ohio was founded in 1975 for the 

restoration, preservation, and interpretation 

of the historic heritage of the Grand Rapids 

area.  The Society owns two parcels of 

vacant land that are used for parking during 

the Applebutter Fest, which  has become 

one of the major seasonal events in 

Northwest Ohio and provides 99% of the 

Societyôs funding (the remainder coming 

from membership).  Held every year since 

1976, it is now (2009) in its 33
rd

 year. 

Between 250-300 volunteers participate in 

the event each year.  On average, this 200-

member society realizes $25,000 profit every year from the festival with attendance typically 

between 25,000-40,000 people.   

 

The festival is centered around the production of 2,500 pints of applebutter cooked in outdoor 

kettles.  It also features a large juried show where craftsmen exhibit their works for sale and 

demonstrate the art of production.  In addition, military and pioneer encampments entice visitors 

to interact with the re-enactors.  Other events include childrenôs entertainment, antique 

machinery displays, a collectibles market, and a book sale at the public library.  The Wood 

County Hospital annually offers a $3,000 grant to the Society for re-distribution to the local Arts 

Council to sponsor the Childrenôs area at the festival.  

 

The Society has a broad range of partners including public, private, and non-profit agencies and 

organizations.  These include the Village of Grand Rapids, Grand Rapids Township, the local 

School District, the local Chamber of Commerce, the local VFW Post, and the local Arts 

Council, all of whom are recipients of funding raised from the Applebutter Fest. 

 


